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The gourmet Cyclist was a project developed through studies. 

The goal was to create a site that was unique, user friendly and 
apealing to the cycling and food lover communities.

A combination of beautiful imagery, on-trend typography and 
detailed information advertising to the sites demographic.

WE BSI T E DE SIG N
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The Bag Lady is a website designed specifically for a market-stall holder in 
Melbourne of handmade handbags. 

Client wanted an online precense that could be used as an online store - to 
add more channels to his sales streams. 

Simple and elegant, the minimal use of colour and alignment 
creates a need to enter the site further.
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PAC KAG I N G AN D RE BRAN DI N G6

Morgans Brewing is a major supplier to the home brewing 
world.

The initial design was a green and gold look, (think80s cric-
ket style) that needed an update. 

The original logo was kept and the entire branding of the 
range was polished and redesigned.

I had the pleasure of designing, 
organising suppliers, 
negotiating with print companies and 
overall reporting and costings on this project.



6

7



8 G E N E RAL BRAN DI N G



9



SOCI AL M E DI A10



 

There was a need in the Tea market for information 
about why Origin Tea was the best. 

Sharing this information with the target 
market, online sales through the website to the retail 
consumers soared.

Colourful photography, along with a wealth of infor-
mation neatly set out and easy to read, made the 
customer base 
knowledgable and loyal to the brand.

Social Media Management
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This is the design for FLORA- a Melbourne ba-
sed Chic florest that needed a new brand to be 
eye-catching and bold.

Flora - Logo and paper design
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Full photography and branding 
can be placed onto any product 
imaginable.

This is to give your clients a full 
representation of what their 
branding can look like in real life.
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Anything is possible 
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The love of all things design began with 
Photography. Using an old film camera, 
the Dark room was the place to play. 

Over the years the photography 
passion has never wavered - it’s just 
evolved.

Over time, computerised image-work 
has become a staple in my design 
career. 

From long panoramas manually 
stitched together, portrait work and 
landscapes, through to product 
imagery that are all produced through 
Photoshop work.

PH OTOG RAPHY





01
23

45
67

89
0

Tamara Tapper   |   4 Macgregor Street, Woodend Qld 4305
0405 101 305    |    info@tamaratapper.com    |    www.tamaratapper.com


